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Introduction

The U.S. 2010 Census logo is the agency’s most-used and best-known
asset. It is the cornerstone of the 2010 Census program.

Because of its importance, great care must be taken in the use of the
2010 Census logo. The logo is presented in a consistent fashion, and
its use must be governed by strict rules. If it is used haphazardly, the
logo’s value will be diminished.

Most uses of the 2010 Census logo will originate in various program
design groups, but from time to time, 2010 Census workers outside

of design groups are required to make judgments about the use of the
2010 Census logo, often relating to a one-time use. To facilitate
consistency and quality in the use of the logo, among both professional
and nonprofessional users, this manual has been prepared.

Exceptions to these guidelines are rare and must be approved by the
Census 2010 Publicity Office (C2PO). Your assistance and cooperation
in the protection of the 2010 Census logo is valued and appreciated.
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The logos in this guide were officially released by the U.S. Census
Bureau. Census Bureau employees can access the following memos on
the 2010 Census Portal:

= Release of the United States 2010 Census Logo Memo No. 2

= Release of the American Indian and Alaska Native (AIAN) 2010
Logo Memo No. 15

= Release of the Puerto Rico and Islands Areas 2010 Logos Memo
No. 19
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1.1

Memo No. 2

2010 Decennial Census Program Decision Memorandum Series
April 26, 2005
Memo No. 2

Subject: Names and Logo for Use by the Reengineered Census of
Population and Housing

The 2010 Census Decision Memo No. 2 is on the DMD Portal at

<http://dscmoop?2.decennial.census.gov:7778/portal/page
/portal/2010censusplanninghome/dmd2010prg0000001
/DMD2010MEM0000001/DMD2010MEMO0000005
/2010%20DECISION%20MEMO%202%20(2ND%20REISSUE).pdf>.

ﬂ"“‘\ UNITED STATES DEPARTMENT OF COMMERCE
f ‘I Economics and Statistics Administration

p ;| U.S. Census Bureau
‘\ | Washington, DC 202330001
e o

This memorandum is intended for internal Census Bureau use only. If you have any questions regarding the use or
dissemination of this information, please contact James L. Dinwiddie, Assistant Division Chief for Communications,
Decennial Division, at (301) 763-1346.

April 26, 2005
2010 DECENNIAL CENSUS PROGRAM DECISION MEMORANDUM SERIES

No. 2 (2" reissue)

MEMORANDUM FOR Distribution

From: Preston Jay Waite [signed]
Associate Director for Decennial Census

Subject: Revision to Official Program Names

This memorandum is being re-issued to document revisions to official program names relating to
the next decennial census. One intent is to clarify differences between our existing budget
subactivity name, the name for the overall effort, and the name for the 2010 Census component
of that effort.

. The official name for the overall effort is now the 2010 Decennial Census Program.
Note that this is singular, not plural. This replaces the previous official name of
R i ed Census of Population and Housing.

. To be consistent with this change, we will change our official budget subactivity name

from 2010 Decennial Census to 2010 Decennial Census Program. If possible we will
make this change beginning with our FY 2007 budget request. This budget subactivity
will remain within the “Demographic Statistics Programs” budget activity.

. When presenting information about the 2010 Decennial Census Program reengineering
effort, there still will be times when it is important to differentiate between the three
major components of that effort. In those situations, the following names should still be
used:

American Community Survey (ACS)
. MAF/TIGER Enhancements Program (MTEP)
. 2010 Census
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1.2

Memo No. 15

2010 Decennial Census Program Decision Memorandum Series
September 29, 2006
Memo No. 15

Subject: 2010 Census logo for the American Indian and
Alaska Native (AIAN) population

The 2010 Census Decision Memo No. 15 is on the DMD Portal at

<http://dscmoop?2.decennial.census.gov:7778/portal/page/portal
/2010censusplanninghome/dmd2010prg0000001
/DMD2010MEM0000001/DMD2010MEM0000005
/2010%20Decision%20Memo%2015.pdf>.

Economics and Statistics Administration
U.S. Census Bureau

UNITED STATES DEPARTMENT OF COMMERCE
Washington, DC 20233-0001

AN
<)

rres o

ntended for internal Census Bureau use only. If you have any questions regarding the use or

This memorandum is
dissemination of this information, please contact James L. Dinwiddie, Assistant Division Chief for Communications,

Decennial Management Division, at (301) 763-3770.

September 29, 2006
2010 DECENNIAL CENSUS PROGRAM DECISION MEMORANDUM SERIES

No. 15

MEMORANDUM FOR Distribution

From: Preston Jay Waite [signed]
Associate Director for Decennial Census

Subject: 2010 Census American Indian and Alaska Native Logo

This memorandum is being issued to document the approved 2010 Census logo for the American
Indian and Alaska Native population. This logo may be used for publications produced for the
American Indian and Alaska Native population. The official logo appears below:

This is the same logo that was used in Census 2000, with “2010” added in place of “2000” and
with a trademark (™) symbol. Divisions may add text and graphics (but not another logo)
alongside or beneath this logo for the purposes of identifying specific components or operations
in regards to the American Indian and Alaska Native population.

External users wishing to use the 2010 Census logo must register by calling the Census Bureau’s
Public Information Office at (301) 763-3691. Registered users will receive guidelines and
graphical files for their use. In addition, registered users cannot share these files with other
entities.
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1.3

Memo No. 19

2010 Decennial Census Program Decision Memorandum Series
June 14, 2007
Memo No. 19

Subject: 2010 Census Logos for Puerto Rico, the U.S. Virgin Islands,
Pacific Islands, Guam, American Samoa, and the Commonwealth of the
Northern Mariana Islands

The 2010 Census Decision Memo No. 19 is on the DMD Portal at

<http://dscmoop?2.decennial.census.gov:7778/portal/page/portal
/2010censusplanninghome/dmd2010prg0000001
/DMD2010MEMO0000001/DMD2010MEMO0000005
/2010%20Decision%20Memo%2019.pdf>.

f‘”"\‘ UNITED STATES DEPARTMENT OF COMMERCE
& y -3 Economics and Statistics Administration
B ;| U.S. Census Bureau
“ j Washington, DC 202330001
rares o

This memorandum is intended for internal Census Bureau use only. If you have any questions regarding the use or dissemination
ontact James L. Dinwiddie, Assistant Division Chief for Communications, Decennial Management

July 31,2007
2010 DECENNIAL CENSUS PROGRAM DECISION MEMORANDUM SERIES

No. 19 (Reissue)

MEMORANDUM FOR The Distribution List

From: Teresa Angueira [signed]
Associate Director for Decennial Census

Subject: 2010 Census Logos for Puerto Rico, the United States Virgin Islands,
Pacific Islands, Guam, American Samoa, and the Commonwealth of
Mariana Islands

Contact Person: James Dinwiddie
Decennial Management Division, (301) 763-1346
Assistant Division Chief for Communications

This memorandum is being reissued to indicate the correct color code of the 2010 Census Puerto Rico
Logo; to add the previously approved 2010 Census Pacific Islands Logo on the memorandum
attachment, and to provide the accurate issuance date of the American Indian and Alaska Native logo
memo. The original memorandum illustrated the approved 2010 United State Census logos for Puerto
Rico, United States Virgin Islands, Pacific Islands, Guam, American Samoa, and the Commonwealth
of Mariana Islands. These are the same logos that were used in Census 2000, with “2010™ added in
place of “2000”. No changes were made to any of the logos in the previous version of this
memorandum.

This memorandum documents the following changes:

. The color code of the 2010 Census Puerto Rico logo was changed to indicate the correct code-
Pantone 2613c.
. The previously approved 2010 Census logo for the Pacific Islands has been added to the

attachment in Red and Black colors.

. The release date of the 2010 American Indian and Alaska Native Logo memo was changed to
reflect the correct date - September 29, 2006.
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_ Support Type Styles

This section describes the supporting type styles for the
2010 Census logo.

Type style consistency, particularly on 2010 Census logo application
materials, is essential for projecting a cohesive public image and
recognizable design style.

The Lucida type family as a serif type style and the Lucida Sans type
family as a sans serif type style have been selected as the preferred
support type styles for the 2010 Census identity system. These type
styles should be used for all text on materials using the 2010 Census
logo. Shown here is a selection of available weights and styles of the
Lucida and Lucida Sans type families. Selection of the appropriate
typography style within this family will be left to the discretion of the
art director or project manager.

Preferred serif type style

Lucida Roman
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

Lucida Italic
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

Lucida Bold
ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopqrstuvwxyz
1234567890

Lucida Bold Italic
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890
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Preferred sans serif type style

Lucida Sans Roman
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz
1234567890

Lucida Sans Italic
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz
1234567890

Lucida Sans Bold
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkilmnopqrstuvwxyz
1234567890

Lucida Sans Bold Italic
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890
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The Times Roman type family as a serif type style and the Helvetica
type family as a sans serif type style have been selected as the
alternate support type styles for the 2010 Census identity system
when the Lucida or Lucida Sans type families are not available. A
selection of available weights and styles are shown here. Selection of
the appropriate typography style within the Times Roman and
Helvetica families will be left to the discretion of the art director or
project manager.

Alternate serif type style

Times Roman

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

Times Italic

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

Times Bold

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

Times Bold Italic

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890
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Alternate sans serif type style

Helvetica Regular
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqgrstuvwxyz
1234567890

Helvetica Oblique
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

Helvetica Bold
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz
1234567890

Helvetica Bold Oblique
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz
1234567890

Helvetica Black
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890
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3.1

2010 Census Logo Standards

2010 Census Logo

The 2010 Census logo consists of the words “United States 2010

Census,” displayed in the specific fonts that were created for this logo.
No other font can be used to build the logo.

When the 2010 Census logo is used, it should be sufficiently isolated
from illustrations or other words or images that might detract from
the logo’s importance. One good general rule is that the logo be one
“s” height (from the word Census) away from illustrations,
photographs, rules, page edges, or other type.
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3.2 2010 Census Colors

The 2010 Census logo is limited to two developed colors, Census red
and black.

2010 Census black

Black
(Both coated and uncoated)

2010 Census red

PANTONE® 194C PANTONE® 187U
(For coated paper stock) (For uncoated paper stock)
Process builds for Process builds for
PANTONE® 194C PANTONE® 187U
(For coated paper stock) (For uncoated paper stock)
C: 0.0 C: 0.0
M: 91.0 M: 91.0
Y: 56.0 Y: 72.0
K: 34.0 K: 23.5

* The colors shown in this book are for example only and are not intended to match
PANTONE® colors. See the current PANTONE® Color Standards book for color swatches and
formulas. PANTONE® is a registered trademark of Pantone, Inc.
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3.3

Positive and Reverse Logos

Although the preferred use of the logo is Census red or black on a
white or light background, there may be a need, from a design
standpoint, to use the logo in a reversed format. Attention must then
be given for the logo to be clearly readable. Background colors that
are dark enough to provide adequate contrast should be used.

As a general rule, mid-range (55 percent) or less color saturation
should be avoided since there is not enough contrast for effective
logo use.

When a positive logo is used on a color background, such as colored
paper stock, the logo will appear in Census red or black, whichever
offers the most contrast between the stock and the logo.

Positive logos

CUnited States CUnited States-

ensus Census
2010 2010

Reverse logos

CUnited States-

ensus
2010

CUnited States-

ensus
2010
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3.4

Reproduction Sizes

The logo should not be used so small that the readability or
reproduction quality is reduced.

A solid positive logo or reverse logo should be no smaller than 5/8”
wide. See example below. Make sure the line screen is 133 or finer. If
you want to use a coarser screen, make sure the logo is no smaller
than 3/4” wide.

If a logo smaller than 5/8” is required, it must be approved by the
Census 2010 Publicity Office (C2PO).

5/8"
United States® United States®
Examples of Census Census

solid positive logos 201 0 201 0

United States®

Examples of
solid reverse logos
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3.5

Unacceptable Logo Usage

CUnited States

010

Do not enclose the logo or the logo type in other shapes.

—Census —
Do not violate the logo clear zone. ﬂﬂjn:

o 0, 0 0 0
vmwas?
Do not place logo over complex backgrounds. % X4
20 VA, 20
CUnited States
Do not add or change typeface of logo type. ensus
U.S.
Do not abbreviate logo typeface or add other words. The CenSUS
United States
Do not alter color from accepted standards. CenSUS
United States
Do not alter size or proportions of elements within the logo. %eon%uos
United Stat
Do not use the logo without the 2010. Cenﬁsﬁess
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4.1

American Indian and Alaska

~Native (AIAN) L.ogo Standards

AIAN Logo

The AIAN logo consists of the words “United States 2010 Census” with
two feathers encircling the words, displayed in the specific fonts that
were created for this logo. No other font can be used to build the
logo. This logo is for use on products and materials created for the
AIAN population. The AIAN logo should never be used together with
the 2010 Census logo on any material.

When the AIAN logo is used, it should be sufficiently isolated from
illustrations or other words or images that might detract from the
logo’s importance. One good general rule is that the logo be one “s”
height (from the outside of the circle created by the feathers) away

from illustrations, photographs, rules, page edges, or other type.

Circles can be used

in place of the “s” for CUnlted States-
measuring spacing e n s u s
around the logo, as @ @
long as the circles are 2 0 1 0 /

the same height as the
“s” as illustrated.
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4.2

AIAN 2010 Logo Colors

The AIAN 2010 logo is limited to two developed colors, Census red
and black, as defined earlier in this style guide.

Coated and uncoated paper stock swatches of the AIAN 2010 colors
are provided in the back of this manual.

AIAN 2010 Census black

Black
(Both coated and uncoated)

AIAN 2010 Census red

PANTONE® 194C PANTONE® 187U
(For coated paper stock) (For uncoated paper stock)

Process builds for Process builds for
PANTONE® 194C PANTONE® 187U
(For coated paper stock)  (For uncoated paper stock)
C: 0.0 C: 0.0
M: 91.0 M: 91.0
Y: 56.0 Y: 72.0
K: 34.0 K: 23.5

* The colors shown in this book are for example only and are not intended to match
PANTONE® colors. See the current PANTONE® Color Standards book for color swatches and
formulas. PANTONE® is a registered trademark of Pantone, Inc.
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4.3

AIAN 2010 Logo Color Combinations

The AIAN 2010 logo combinations are to be used in the manner
shown below only, solid black or red words and black feathers.

The logo can also be used in reverse, as solid white only, with a
background no lighter than 60 percent color saturation.

Positive logos

CUmted States- CUnited States-

SUs €Nnsus

n
\ 2010 2010

Reverse logos

Un1ted States

Census

CUnited States-

ensus
2010

\ 2010
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4.4

Unacceptable Logo Usage

Do not violate the logo clear zone.

éUnited States \

Do not place logo over complex backgrounds.

>

o
IXZXD

K/

4

£,
]
B
@

o o%
DXZXTS

R/
X/

Do not alter position of the feathers.

ited States

eNsus

L)
Ny !5
°
—
Qﬁ

Do not add or change typeface of logo type.

)

CUnited States'

ensu

Do not abbreviate logo typeface or add other words.

2010

—
3
2) 45
ZPNS
7] o

Do not alter color from accepted standards.

United States

()
1)
=)
7]
c
7]

Do not alter size or proportions of elements within the logo.

United States

2010

(=) N
1)

2 G
5 o

Do not use the logo without the 2010.

J

nited States

(
=2
(7]
c
(7]
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5.1

5.1.1

~ Puerto Rico Logo Standards

English Version

2010 Census Puerto Rico Logo

The 2010 Census Puerto Rico logo consists of the words “2010 Census
Puerto Rico,” displayed in the specific fonts that were created for this
logo. No other font can be used to build the logo.

When the 2010 Census Puerto Rico logo is used, it should be
sufficiently isolated from illustrations or other words or images that
might detract from the logo’s importance. One good general rule is
that the logo be one “s” height (from the word Census) away from
illustrations, photographs, rules, page edges, or other type.
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5.1.2 2010 Census Puerto Rico Colors

The 2010 Census Puerto Rico logo is limited to two developed colors,
2010 Census Puerto Rico purple and black.

Coated and uncoated paper stock swatches of the 2010 Census Puerto
Rico colors are provided in the back of this manual.

2010 Census Puerto Rico black

Black
(Both coated and uncoated)

2010 Census Puerto Rico purple

PANTONE® 2613C PANTONE® 2613U
(For coated paper stock) (For uncoated paper stock)

Process builds for
PANTONE® 2613
(For both coated and uncoated paper stock)

C: 63.0
M: 100.0
Y: 0.0

K: 15.0

* The colors shown in this book are for example only and are not intended to match
PANTONE® colors. See the current PANTONE® Color Standards book for color swatches and
formulas. PANTONE® is a registered trademark of Pantone, Inc.
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5.1.3

Positive and Reverse Logos

Although the preferred use of the logo is 2010 Census Puerto Rico
purple or black on a white or light background, there may be a need,
from a design standpoint, to use the logo in a reversed format.
Attention must then be given for the logo to be clearly readable.
Background colors that are dark enough to provide adequate contrast
should be used.

As a general rule, mid-range (55 percent) or less color saturation
should be avoided since there is not enough contrast for effective
logo use.

When a positive logo is used on a color background, such as colored
paper stock, the logo will appear in Census purple or black, whichever
offers the most contrast between the stock and the logo.

Positive logos

Census Census
2010 2010

Puerto Rico Puerto Rico

Reverse logos

Census @Census
2010 2010

Puerto Rico Puerto Rico
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5.2 Spanish Version

5.2.1 Censo 2010 Puerto Rico Logo

The Censo 2010 Puerto Rico logo consists of the words “Censo 2010
Puerto Rico,” displayed in the specific fonts that were created for this
logo. No other font can be used to build the logo.

When the Censo 2010 Puerto Rico logo is used, it should be
sufficiently isolated from illustrations or other words or images that
might detract from the logo’s importance. One good general rule is
that the logo be one “s” height (from the word Censo) away from
illustrations, photographs, rules, page edges, or other type.
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5.2.2 Censo 2010 Puerto Rico Colors

The Censo 2010 Puerto Rico logos are limited to two developed
colors, Censo 2010 Puerto Rico purple and black.

Coated and uncoated paper stock swatches of the Censo 2010 Puerto
Rico colors are provided in the back of this manual.

Censo 2010 Puerto Rico black

Black
(Both coated and uncoated)

Censo 2010 Puerto Rico purple

PANTONE® 2613C PANTONE® 2613U
(For coated paper stock) (For uncoated paper stock)

Process builds for
PANTONE® 2613
(For both coated and uncoated paper stock)

C: 63.0
M: 100.0
Y: 0.0

K: 15.0

* The colors shown in this book are for example only and are not intended to match
PANTONE® colors. See the current PANTONE® Color Standards book for color swatches and
formulas. PANTONE® is a registered trademark of Pantone, Inc.
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5.2.3

Positive and Reverse Logos

Although the preferred use of the logo is 2010 Census Puerto Rico
purple or black on a white or light background, there may be a need,
from a design standpoint, to use the logo in a reversed format.
Attention must then be given for the logo to be clearly readable.
Background colors that are dark enough to provide adequate contrast
should be used.

As a general rule, mid-range (55 percent) or less color saturation
should be avoided since there is not enough contrast for effective
logo use.

When a positive logo is used on a color background, such as colored
paper stock, the logo will appear in Census purple or black, whichever
offers the most contrast between the stock and the logo.

Positive logos

Censo Censo
2010 2010

Puerto Rico Puerto Rico

Reverse logos

Censo B Censo

2010

Puerto Rico

2010

Puerto Rico
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6.1

6.1.1

~_Island Areas L.ogo Standards

U.S. Virgin Islands

2010 Census U.S. Virgin Islands Logo

The 2010 Census U.S. Virgin Islands logo consists of the words “2010
Census U.S. Virgin Islands,” displayed in the specific fonts that were
created for this logo. No other font can be used to build the logo.

When the 2010 Census U.S. Virgin Islands logo is used, it should be
sufficiently isolated from illustrations or other words or images that
might detract from the logo’s importance. One good general rule is
that the logo be one “s” height (from the word Census) away from
illustrations, photographs, rules, page edges, or other type.
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2010 Census U.S. Virgin Islands Colors

The 2010 Census U.S. Virgin Islands logo is limited to two developed
colors, Census red and black.

Coated and uncoated paper stock swatches of the 2010 Census
U.S. Virgin Islands colors are provided in the back of this manual.

2010 Census U.S. Virgin Islands black

Black
(Both coated and uncoated)

2010 Census U.S. Virgin Islands red

PANTONE® 194C PANTONE® 187U
(For coated paper stock)  (For uncoated paper stock)

Process builds for Process builds for
PANTONE® 194C PANTONE® 187U
(For coated paper stock)  (For uncoated paper stock)
C: 0.0 C: 0.0
M: 91.0 M: 91.0
Y: 56.0 Y: 72.0
K: 34.0 K: 23.5

* The colors shown in this book are for example only and are not intended to match
PANTONE® colors. See the current PANTONE® Color Standards book for color swatches and
formulas. PANTONE® is a registered trademark of Pantone, Inc.
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6.1.3

Positive and Reverse Logos

Although the preferred use of the logo is Census red or black on a
white or light background, there may be a need, from a design
standpoint, to use the logo in a reversed format. Attention must then
be given for the logo to be clearly readable. Background colors that
are dark enough to provide adequate contrast should be used.

As a general rule, mid-range (55 percent) or less color saturation
should be avoided since there is not enough contrast for effective
logo use.

When a positive logo is used on a color background, such as colored
paper stock, the logo will appear in Census red or black, whichever
offers the most contrast between the stock and the logo.

Positive logos

Census Census
2010 2010

U.S. Virgin U.S. Virgin
Islands Islands

Reverse logos

Census @ Census
2010 2010

U.S. Virgin U.S. Virgin

Islands Islands
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6.2 Commonwealth of the
Northern Mariana Islands

6.2.1 2010 Census Commonwealth of the
Northern Mariana Islands Logo

The 2010 Census Commonwealth of the Northern Mariana Islands logo
consists of the words “2010 Census Commonwealth of the Northern
Mariana Islands,” displayed in the specific fonts that were created for
this logo. No other font can be used to build the logo.

When the 2010 Census Commonwealth of the Northern Mariana
Islands logo is used, it should be sufficiently isolated from illustrations
or other words or images that might detract from the logo’s
importance. One good general rule is that the logo be one “s” height
(from the word Census) away from illustrations, photographs, rules,
page edges, or other type.

Commonwealth of the
Northern Mariana Islands
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6.2.2

2010 Census Commonwealth of the
Northern Mariana Islands Colors

The 2010 Census Commonwealth of the Northern Mariana Islands is
limited to two developed colors, Census red and black.

Coated and uncoated paper stock swatches of the 2010 Census
Commonwealth of the Northern Mariana Islands colors are provided in
the back of this manual.

2010 Census Commonwealth of the
Northern Mariana Islands black

Black
(Both coated and uncoated)

2010 Census Commonwealth of the
Northern Mariana Islands red

PANTONE® 194C PANTONE® 187U
(For coated paper stock)  (For uncoated paper stock)

Process builds for Process builds for
PANTONE® 194C PANTONE® 187U
(For coated paper stock)  (For uncoated paper stock)
C: 0.0 C: 0.0
M: 91.0 M: 91.0
Y: 56.0 Y: 72.0
K: 34.0 K: 23.5

* The colors shown in this book are for example only and are not intended to match
PANTONE® colors. See the current PANTONE® Color Standards book for color swatches and
formulas. PANTONE® is a registered trademark of Pantone, Inc.

U.S. 2010 Census Logo Style Guide = 29



6.2.3 Positive and Reverse Logos

Although the preferred use of the logo is Census red or black on a
white or light background, there may be a need, from a design
standpoint, to use the logo in a reversed format. Attention must then
be given for the logo to be clearly readable. Background colors that
are dark enough to provide adequate contrast should be used.

As a general rule, mid-range (55 percent) or less color saturation
should be avoided since there is not enough contrast for effective
logo use.

When a positive logo is used on a color background, such as colored
paper stock, the logo will appear in Census red or black, whichever
offers the most contrast between the stock and the logo.

Positive logos

Census Census
2010 2010

Commonwealth of the Commonwealth of the
Northern Mariana Islands Northern Mariana Islands

Reverse logos

Census B Census

2010

Commonwealth of the
Northern Mariana Islands

2010

Commonwealth of the
Northern Mariana Islands
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6.3 Guam

6.3.1 2010 Census Guam Logo

The 2010 Census Guam logo consists of the words “2010 Census
Guam,” displayed in the specific fonts that were created for this logo.
No other font can be used to build the logo.

When the 2010 Census Guam logo is used, it should be sufficiently
isolated from illustrations or other words or images that might detract
from the logo’s importance. One good general rule is that the logo be
one “s” height (from the word Census) away from illustrations,
photographs, rules, page edges, or other type.
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6.3.2 2010 Census Guam Colors

The 2010 Census Guam logo is limited to two developed colors,
Census red and black.

Coated and uncoated paper stock swatches of the 2010 Census Guam
colors are provided in the back of this manual.

2010 Census Guam black

Black
(Both coated and uncoated)

2010 Census Guam red

PANTONE® 194C PANTONE® 187U
(For coated paper stock)  (For uncoated paper stock)

Process builds for Process builds for
PANTONE® 194C PANTONE® 187U
(For coated paper stock) (For uncoated paper stock)
C: 0.0 C: 0.0
M: 91.0 M: 91.0
Y: 56.0 Y: 72.0
K: 34.0 K: 23.5

* The colors shown in this book are for example only and are not intended to match
PANTONE® colors. See the current PANTONE® Color Standards book for color swatches and
formulas. PANTONE® is a registered trademark of Pantone, Inc.
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6.3.3 Positive and Reverse Logos

Although the preferred use of the logo is Census red or black on a
white or light background, there may be a need, from a design
standpoint, to use the logo in a reversed format. Attention must then
be given for the logo to be clearly readable. Background colors that
are dark enough to provide adequate contrast should be used.

As a general rule, mid-range (55 percent) or less color saturation
should be avoided since there is not enough contrast for effective
logo use.

When a positive logo is used on a color background, such as colored
paper stock, the logo will appear in Census red or black, whichever
offers the most contrast between the stock and the logo.

Positive logos

Census Census
2010 2010

Guam Guam

Reverse logos
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6.4 American Samoa

6.4.1 2010 Census American Samoa Logo

The 2010 Census American Samoa logo consists of the words “2010
Census American Samoa,” displayed in the specific fonts that were
created for this logo. No other font can be used to build the logo.

When the 2010 Census American Samoa logo is used, it should be
sufficiently isolated from illustrations or other words or images that
might detract from the logo’s importance. One good general rule is
that the logo be one “s” height (from the word Census) away from
illustrations, photographs, rules, page edges, or other type.

Census
2010

American
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6.4.2

2010 Census American Samoa Colors

The 2010 Census American Samoa logo is limited to two developed
colors, Census red and black.

Coated and uncoated paper stock swatches of the 2010 Census
American Samoa colors are provided in the back of this manual.

2010 Census American Samoa black

Black
(Both coated and uncoated)

2010 Census American Samoa red

PANTONE® 194C PANTONE® 187U

(For coated paper stock)  (For uncoated paper stock)

Process builds for Process builds for
PANTONE® 194C PANTONE® 187U
(For coated paper stock)  (For uncoated paper stock)
C: 0.0 C: 0.0
M: 91.0 M: 91.0
Y: 56.0 Y: 72.0
K: 34.0 K: 23.5

* The colors shown in this book are for example only and are not intended to match
PANTONE® colors. See the current PANTONE® Color Standards book for color swatches and
formulas. PANTONE® is a registered trademark of Pantone, Inc.
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6.4.3 Positive and Reverse Logos

Although the preferred use of the logo is Census red or black on a
white or light background, there may be a need, from a design
standpoint, to use the logo in a reversed format. Attention must then
be given for the logo to be clearly readable. Background colors that
are dark enough to provide adequate contrast should be used.

As a general rule, mid-range (55 percent) or less color saturation
should be avoided since there is not enough contrast for effective
logo use.

When a positive logo is used on a color background, such as colored
paper stock, the logo will appear in Census red or black, whichever
offers the most contrast between the stock and the logo.

Positive logos

Census Census
2010 2010

American American
Samoa Samoa

Reverse logos

Census lCensus
2010 2010

American American

Samoa Samoa
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6.5 Pacific Islands

6.5.1 2010 Census Pacific Islands Logo

The 2010 Census Pacific Islands logo consists of the words “2010
Census Pacific Islands,” displayed in the specific fonts that were
created for this logo. No other font can be used to build the logo.

When the 2010 Census Pacific Islands logo is used, it should be
sufficiently isolated from illustrations or other words or images that
might detract from the logo’s importance. One good general rule is
that the logo be one “s” height (from the word Census) away from
illustrations, photographs, rules, page edges, or other type.
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6.5.2 2010 Census Pacific Islands Colors

The 2010 Census Pacific Islands logo is limited to two developed
colors, Census red and black.

Coated and uncoated paper stock swatches of the 2010 Census Pacific
Islands colors are provided in the back of this manual.

2010 Census Pacific Islands black

Black
(Both coated and uncoated)

2010 Census Pacific Islands red

PANTONE® 194C PANTONE® 187U
(For coated paper stock) (For uncoated paper stock)
Process builds for Process builds for
PANTONE® 194C PANTONE® 187U
(For coated paper stock) (For uncoated paper stock)
C: 0.0 C: 0.0
M: 91.0 M: 91.0
Y: 56.0 Y: 72.0
K: 34.0 K: 23.5

* The colors shown in this book are for example only and are not intended to match
PANTONE® colors. See the current PANTONE® Color Standards book for color swatches and
formulas. PANTONE® is a registered trademark of Pantone, Inc.
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6.5.3 Positive and Reverse Logos

Although the preferred use of the logo is Census red or black on a
white or light background, there may be a need, from a design
standpoint, to use the logo in a reversed format. Attention must then
be given for the logo to be clearly readable. Background colors that
are dark enough to provide adequate contrast should be used.

As a general rule, mid-range (55 percent) or less color saturation
should be avoided since there is not enough contrast for effective
logo use.

When a positive logo is used on a color background, such as colored
paper stock, the logo will appear in Census red or black, whichever
offers the most contrast between the stock and the logo.

Positive logos

Census Census
2010 2010

Pacific Islands Pacific Islands

Reverse logos

Census B Census

2010

Pacific Islands

2010

Pacific Islands

U.S. 2010 Census Logo Style Guide = 39



7.1

_ secimzo | Asian Language Logo Standards

2010 Census Asian Language Logos

To make the 2010 Census more readily understandable to those
audiences unfamiliar with the census due to language barriers or
country of origin, the 2010 Census logo has been translated for some
of the Census Bureau’s Asian Language target markets.

When one of the Asian Language 2010 logos are used, it should be
sufficiently isolated from illustrations or other words or images that
might detract from the logo’s importance. One good general rule is
that the logo be one “s” height (from the word Census) away from

illustrations, photographs, rules, page edges, or other type.

These are examples of some Asian Language 2010 logos.

Unlted States- Un1ted States*
vCensus” “/Census "
2010

2010

KEESBHAE

L

Chinese

I Un1ted States| |
@Census @
2010

Korean Vietnamese
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7.2

2010 Census Asian Language Colors

The Asian Language 2010 logos are limited to two developed colors,
Census red and black.

Coated and uncoated paper stock swatches of the 2010 Census colors
are provided in the back of this manual.

Asian Language 2010 logo black

Black
(Both coated and uncoated)

Asian Language 2010 logo red

PANTONE® 194C PANTONE® 187U
(For coated paper stock)  (For uncoated paper stock)

Process builds for Process builds for
PANTONE® 194C PANTONE® 187U
(For coated paper stock)  (For uncoated paper stock)
C: 0.0 C: 0.0
M: 91.0 M: 91.0
Y: 56.0 Y: 72.0
K: 34.0 K: 23.5

* The colors shown in this book are for example only and are not intended to match
PANTONE® colors. See the current PANTONE® Color Standards book for color swatches and
formulas. PANTONE® is a registered trademark of Pantone, Inc.
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7.3

Positive Logos

Although the preferred use of the logo is Census red or black on a
white or light background, there may be a need, from a design
standpoint, to use the logo in a reversed format. Attention must then
be given for the logo to be clearly readable. Background colors that
are dark enough to provide adequate contrast should be used.

As a general rule, mid-range (55 percent) or less color saturation
should be avoided since there is not enough contrast for effective
logo use.

When a positive logo is used on a color background, such as colored
paper stock, the logo will appear in Census red or black, whichever
offers the most contrast between the stock and the logo.

These are examples of some Asian Language 2010 positive logos.

CUnited States* CUnited States* CUnited States* CUnited States®

eéNsSus Lensus eéNsSus Lensus

2010 2010 2010 2010
EEAOEE

Chinese Japanese
United States* United States* United States® United States®
Census Census Census Census

2010 2010 2010 2010

Korean Vietnamese
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74 Reverse Logos

These are examples of some Asian Language 2010 reverse logos.

United States*

Census

2010
B ACHE

Chinese

United States

Census

2010
CEEID

Japanese

United States:

Census

2010
CEEED

Korean

United States-*

Census

CIED

Vietnamese

United States*

Census

2010
B ADHE

United States*

Census

2010
CEHID

United States*

Census

2010
CEEED

United States*

Census

D
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~ Emerging Market L.ogo Standards

2010 Census Emerging Market Logos

To make the 2010 Census more readily understandable to those
audiences unfamiliar with the census due to language barriers or
country of origin, the 2010 Census logo has been translated for some
of the Census Bureau’s emerging target markets.

When one of the emerging market 2010 logos is used, it should be
sufficiently isolated from illustrations or other words or images that
might detract from the logo’s importance. One good general rule is
that the logo be one “s” height (from the word Census) away from

illustrations, photographs, rules, page edges, or other type.

These are examples of some Emerging Market 2010 logos.

e S St £ S/ Sttt ettt al
h ' h

Un1ted States| Un1ted States"
"Census “Census
730100 2010

Spis ludnosci USA

S """" : Polish T

daatiall culiyell 4lSu sliaal
€ SYell D

Russian
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8.2 2010 Census Emerging Market Colors

The emerging market 2010 logos are limited to two developed colors,
Census red and black.

Coated and uncoated paper stock swatches of the 2010 Census colors
are provided in the back of this manual.

Emerging Market 2010 logo black

Black
(Both coated and uncoated)

Emerging Market 2010 logo red

PANTONE® 194C PANTONE® 187U
(For coated paper stock)  (For uncoated paper stock)

Process builds for Process builds for
PANTONE® 194C PANTONE® 187U
(For coated paper stock)  (For uncoated paper stock)
C: 0.0 C: 0.0
M: 91.0 M: 91.0
Y: 56.0 Y: 72.0
K: 34.0 K: 23.5

* The colors shown in this book are for example only and are not intended to match
PANTONE® colors. See the current PANTONE® Color Standards book for color swatches and
formulas. PANTONE® is a registered trademark of Pantone, Inc.
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8.3

Positive Logos

Although the preferred use of the logo is Census red or black on a
white or light background, there may be a need, from a design
standpoint, to use the logo in a reversed format. Attention must then
be given for the logo to be clearly readable. Background colors that
are dark enough to provide adequate contrast should be used.

As a general rule, mid-range (55 percent) or less color saturation
should be avoided since there is not enough contrast for effective
logo use.

When a positive logo is used on a color background, such as colored
paper stock, the logo will appear in Census red or black, whichever
offers the most contrast between the stock and the logo.

These are examples of some Emerging Market 2010 positive logos.

CUnited States- CUnited States-

ensus €Nnsus

CUnited States- CUnited States-

ensus ensus
2010 2010

Spis ludnosci USA Polish Spis ludnosci USA

CUnited States- CUnited States-

ensus ensus
2010 2010

Mepenuch Hacenenua CLIA Russian Nepenuck Hacenexnna CLUIA
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8.4 Reverse Logos

2010 reverse logos.

These are examples of some Emerging Market

United States

Census

2010

Arabic

United States

Census
2010

Spis ludnosci USA

Polish

United States

Census

2010

Russian

United States:

Census

2010

United States

Census

2010

Spis ludnosci USA

United States

Census

2010

Mepenuck HAcCENEHUA CLUA

U.S. 2010 Census Logo Style Guide = 47



A format has been designed for the Census Bureau that contains the
2010 Census logo along with the Census Bureau wordmark. In
addition, a format has been designed for the AIAN logo with the

Census Bureau wordmark. This is the set format for the Census Bureau

and its subsidiaries and must not be deviated from. For specifications
of logos, type styles, and type sizes, refer to the Census Bureau’s

Corporate Identity guidelines. The specific tag line will be added in
future editions.

Business card examples

U.S. DEPARTMENT OF COMMERCE
U.S. Census Bureau
Washington, DC 20233

Name

U.S. DEPARTMENT OF COMMERCE
U.S. Census Bureau

Street Address

City, State, Zip

Title, Branch 5?%e .
Division l_‘ e, Branc
Division

Phone: 301-763-XXXX
Fax: 301-763-XXXX
E-mail: census.employee@census.gov

USCENSUSBUREAU

HQ standard

Phone: XXX XXX XXX
Fax: XXX-XXX-XXXX
E-mail: census.employee@census.gov

USCENSUSBUREAU

RO standard

U.S. DEPARTMENT OF COMMERCE

A. Census Employee
Title, Branch
Division

Phone: 301-763-XXXX
Fax: 301-763-XXXX
E-mail: census.employee@census.gov

USCENSUSBUREAU

U.S. DEPARTMENT OF COMMERCE

\United States U.S. Census Bureau United States U.S. Census Bureau
Censu Washington, DC 20233 Census  sreet Address
City, State, Zip
2010 2010

A. Census Employee
Title, Branch
Division

Phone: XXX-XXX-XXXX
Fax: XXX-XXX-XXXX
E-mail: census.employee@census.gov

USCENSUSBUREAU

HQ standard 2010

RO standard 2010

c%qiwd States'\

nsus

2010

U.S. DEPARTMENT OF COMMERCE
U.S. Census Bureau
Washington, DC 20233

A. Census Employee
Title, Branch
Division

Phone: 301-763-XXXX
Fax: 301-763-XXXX
E-mail: census.employee@census.gov

USCENSUSBUREAU

=

2

nsus
010

U.S. DEPARTMENT OF COMMERCE
U.S. Census Bureau

Street Address

City, State, Zip

A. Census Employee
Title, Branch
Division

Phone: XXX-XXX-XXXX
Fax: XXX-XXX-XXXX
E-mail: census.employee@census.gov

USCENSUSBUREAU

AIAN HQ standard 2010 AIAN RO standard 2010

Footnote: All other Census Bureau Stationery, i.e., letterhead, envelope, fax cover-
sheets, must follow the guidelines set by the Census Bureau’s Corporate Identity guide-
lines. See the Census Bureau’s Web site at <http://cww.acsd.census.gov/services
/Publications_Printing_and_Graphics_Design_Services/ppf_home.htm> and
<www.lighthousestore.org> for more information.
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Like print advertising, brochure, factsheet, and poster design will always
require a wide range of design and layout solutions in order to meet
ever-changing communication requirements. Specific design standards,
typesetting specifications, and other guidelines used by many other
print applications in this manual will not apply. However, it is essential
that all logos use guidelines discussed in sections 2.0 and 3.0 of this
manual be followed to ensure effective and proper use of identity.

Always establish the minimum clear zone around the logo as
diagrammed on page 10. The logo should be positioned so that it
complements the overall ad layout. A tastefully sized logo should be
used. Oversizing should be avoided.

The logo should appear in full color whenever possible. Four-color
process reproduction will likely be used in print advertising. Always use
the four-color process formulas provided on page 11 of this manual.
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10.1 Brochure

10.1.1 Brochure Examples With the
2010 Census Logo and U.S. Census Bureau
Wordmark Together

The following are examples of how the 2010 Census logo and the
U.S. Census Bureau wordmark could be used with copy in accordance
to the guidelines in sections 2.0 and 3.0.

Make Money.. .
08 ensu ) Make a

Help Your Community Diﬁerence

With a Job You Can Be Proud Of !
Work on the 2010 Census
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10.1.2 Brochure Cover Examples With the AIAN
2010 Logo and U.S. Census Bureau
Wordmark Together

The following are examples of how the AIAN 2010 Census logo could
be used with the Census Bureau wordmark.

Remember that these are merely examples, so always take into
consideration the guidelines set for the 2010 Census logo, the AIAN
logo, and the Census Bureau wordmark.

The American

Community What Happens
Next ... Now that

Current Information for American Indians

and Alaska Natives You've applied for a 2010 Census job
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10.1.3 Brochure Cover Examples With the 2010
Census Logo or AIAN Logo and Another
Logo Together

A\

This is where

brochure cover
' copy can go.

This is where

brochure cover

copy can go.

“Partner
logo here”

USCENSUSBUREAU

“Partner
logo here”
............

USCENSUSBUREAU Census
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10.2 Factsheet

10.2.1 Factsheet Cover Examples With the
2010 Census Logo or AIAN Logo and
U.S. Census Bureau Wordmark Together

The following pages are examples of how the 2010 Census logo and
the AIAN logo could be used with copy in accordance to the guidelines
in sections 2.0 and 3.0.

2010 Census examples

What You Need to Know

Census Dress Rehearsal will

community and across the
nation in 2010.”

Louis Kincannon,
Ditectorofthe U, Censius Bureaus

Cénsis
201

USCENSUSBUREAU

USCENSUSBUREAU

=1

AIAN examples

United States 2010 Census

Your help is essential

What You Need to Know

Participating in the 2008
ensus Dress Rehearsal will

s
housing units in your oo
community and across the

nation in 2010,

S Hsoni

—Lou

USCENSUSBUREAU USCENSUSBUREAU

U.S. 2010 Census Logo Style Guide = 53



10.2.2

2010 Census example

Fayett eville and Eastern North Carolina
(ik-countyregion of Chatham, Cumberand, Harnets, Hoke Lo
ontgemery. Noore, Richmond and Scoiond)

“The 2008 Census Dress Reh
is the last opportunty for the
Census Bureau to preview the
overal

North Carolina

wellall ofthe pie

“The city of Fayetteville, N.C, and
y arca were slected for primarily
of urban, suburban and rural 5
bases (Fort Brage and Pope Air Force Base),

San Joagquin County, Calif also was selected by the Census Bureau to paticipate
i the 2008 Census Dress Rehearsal

What You Need to Know

+ Most ouscholds n the dress
reheanal st wil receive  census

“Participating in the 2008

questionnaire in the mail. Some. Census Dress Rehearsal will
v dustonnaresdeaed lp the Census Bureau
deirroidenciyacoms produce more accurate

complete the forms and return them counts of the people and
 mal. housing units in your
community and across the
« Consus workerswill st nation in 2010.
houssholds that do ot rtum
competed quesionai, Louis Kincannon,
Director ofthe U.s. Census Bureau
« Keeping anowes confdental s he
Conous Burca' highest prioity

Rovised August 2006

Fayetteville &

Surrounding Area
Quick Facts

Population
Fayetevilloarea 710,156
Us. 281420906

Percentage of Population
Race

Fayeteville area

q
Fayetevill e
Us.

Percentage of Population
S Who Speak Spanish
at Home

Fayetevile area
Us.

100%

USCENSUSBUREAU Fetnanics

“Partner
logo here Pyaeleaa 2

Census
2010

AIAN example

San Joaquin County, California
“The 2008 Census Dress Rehearsal s the last
Gl ifomia ortuniy for the' resu to
werall design of the 2010
Census. While we have ested certain parts
of the plan,the dress rehearsal will finc-tune
» methods o sec how well all of the picces it
together.

San Joaguin County was selected as one of
only two dress rehearsal sites in the nation
primarily because it s an wban arca with
multilingual population and has an
assortment of group quarters housing.

ounty area surrounding Fayetievlle,
selected by the Census

Bureau o participae in the 2008 Census
Dress Rehearsl
What You Need to Know
it il rccive e questionae publishedfr e 2008 Conss Drcs
nthe mai. Some ray hve queston Rebearal.

i resdence by a
census worker. Respondents are asked
o complet the forms and return them

oy mal

Participating in the 2008
Census Dress Rehearsal will
awestonnaire help the Census Bureau
produce more accurate
counts of the people and

+ Consus workers wilvisit houscholds
oot retum a completed

+ Kecping answersconfidntial s the

Census Bureau's highest priorty -~
commiment hat i acked by one of housing units in your

the srongestconfidentaliy s in community and across the
he Unted Sates hation in 2010."

—Louis Kincannon,

“Partner Direcor of the US, Census Bureau

logo here”

Isued April 2006

n Joaquin
County
Quick Facts

Population
SanJosquin 563595
Us. 211

Percentage of Papulation
by Race

San Josquin

‘Who Speak Spanish
at Home

S Joaguin 1o.5%
us 100
Housing Units

San Josquin 189,160
us 115904641

Population in Group Quarters
S Joaguin 7
us. 2778633

USCENSUSBUREAU i S

Census
\2010

Factsheet Cover Examples With the
2010 Census Logo or AIAN Logo and
Another Logo Together
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10.3

10.3.1

Poster

Poster Examples With the 2010 Census
Logo or AIAN Logo and U.S. Census Bureau
Wordmark Together

The following pages are examples of how the 2010 Census logo and

the AIAN logo could be
in sections 2.0 and 3.0.

Poster Example

used with copy in accordance to the guidelines

Poster Example

How America Knows
What America Needs

% LN >
=i | '
I e )
This Is Your Future. Don't Leave It Blank.

Cow—y
= 4

Unitesd States -

B

USCENSUSBUREAU

\ 2010

Cm—
1. Look For It. =
Your 2006 Census Test
questionnaire should arrive
at your home in mid-March, L !

3.

2. Fill It Out.
% Only eight questions—
7

YOur answers are

protected by law,

Send It Back.
The U.5. Census Bureau
provides a postage-paid

envelope for your convenience.
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10.3.2 Poster Examples With the
2010 Census Logo or AIAN Logo and
Another Logo Together

2010 Census example

How America Knows
What America Needs

"I'ibs 18 Your Future, Don't Laswve It Blank

“Partner c.”;"i-"i"ssﬂg
logo here” 2010

e "Partner
SUSBUREAL logo here"
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2008 Census Dress Rehearsal

2010 Census Logo With the
2008 Census Dress Rehearsal Title

The 2010 Census logo should always appear to the left of the
2008 Census Dress Rehearsal title.

These are examples of 2010 Census logo placement on
2008 Dress Rehearsal materials.

2008 Dress Rehearsal
This is the official form for all the people at this address.
It is quick and easy, and your answers are protected by law.

United States™
Census

2010

Use a blue or black pen.

Start here

5. Please provide information for each person living here. Start with a
person living here who owns or rents this house, apartment, or mobile
home. If the owner or renter lives somewhere else, start with any adult
living here. This will be Person 1.

What is Person 1’s name? Print name below.

2008 Dress Rehearsal
Transitory Location Questionnaire

(_ ADDRESS INFORMATION |

4

Lco State County Block

United States

Censts 2008 Dress Rehearsal

This envelope contains your official
United States 2008 Dress Rehearsal questionnaire.

G )

The hearsal this

hearsal, it is mportant
questionnare. Put the completed form in this envelope, seal, and:

fwwc UNITED STATES DEPARTMENT OF COMMERCE
W  STATES DEPARTME!
x@ : | u.s. Census Bureau
‘Washington, DC 20233-0(
g | esnnaon, oG 20233 00 | 2008 Census DR
This memorandum is intended for internal Census Bureau use only. If you have any questions regarding the use or memo No. |

dissemination of this information, please contact James L. Dinwiddie, Assistant Division Chief for Communications

Decennial Management Division

at (301) 763-3770

February 8, 2006
2010 CENSUS TEST MEMORANDA SERIES
Chapter: 2008 Census Dress Rehearsal

No. 1
MEMORANDUM FOR Distribution List
From: Frank A. Vitrano /signed]
Chief, Decennial Management Division
Subject: Official Titles for the Dress Rehearsal Scheduled for 2008

This memorandum documents the official titles of the program, sites and local census offices for
the Dress Rehearsal scheduled for 2008. As of the date of this memorandum, please use these
titles on all printed materials. Materials that were previously printed before this announcement
with other than the official titles shown below may continue to be distributed until such quantity is
exhausted.

Official Program Name
Long name:
Short name:

Site/Activity Names

California:
Narth Caralina-

United States 2008 Census Dress Rehearsal
2008 Census Dress Rehearsal

The 2008 Census Dress Rehearsal of San Joaquin County, California
Tha MNNR Cancne Nrace Rahaarcal af Ravattavilla and Ractarn Narth
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11.2

2008 Dress Rehearsal Examples

English Questionnaire

The Consus mst count avey parson Iving hers on

Apr 1,2008.

Befor you anawer Queston 1, count the peopie Iing In
Janinos

- Countal . g b, who e ard s e
oot .

and other plces, 50 o o
- oot count ango ving away itr s colege o e Ao an o 1,2008 N Vearof b
e o

ot cunt syons n & rursig o, o, e,
o acy. i o0 At 1 2008 5 NOTE: lease answer BOTH Queston 8 sbout

" e hor ae oy loav colego, 6 rurseg homo. o 8. 1s Parson 1 o Hi
i, o, . Oheaise, h my s couied e,

The Census must alsoInclude peope without a permanent
say, s

ic, Laino, or Spanish ¢
Moot of Hepan, Lain

1 someong who s o gemanen lce 10 sty Ves Cutan

:....,;»;__—um_':h-n...

o, or Spanen org| Start here
esan. Mexan Am. Cricana

place 0 Ves Puero s 003 b o ik o

O . Bilingual English/Spanish
7. wmmmmun.mmurmunuu.nmmmjm QM@SI‘IOHHGH’E

Jr—d
Comience Aqui

e ot g o st o g

oAby o i e e | B i

e LD R e T —
e P T

. et et e g v, st

apariment, o mobile home on Api 1, 20087 s a s,k i oo nd s e
B T S s s s s 32y
R — . What s Pason 1 race? Markk anormor | T o o
e e Conss Burs s condcts cnts i stttons ot L 0fcr e o i s o s 0
Bk, Affcan A, or Negro e s . ton ovs s o

B

Do ot s s s e, i,

1o ot s g do s

fo D e 1t e .o on At 1. 2008 5 e i e
(o || T e S e s e
) ool [ S ot o e
.1 s e o = 5 fiyes
e e

e

e e e Bt ot oo B S e

Ganes o seneors 4 st 0 310 i s oo S P T o g Emmmnu.n.wmmw =]

e

Ot et e o
4. What is your telephone number? We may cal I we. No Yes — MarkK all that apply. Ll - LD

T e et 2 g v s
B pme v e s
& seasonal n A sl nar e o
ul Reltives, suw 25 ki chikbon, Cousis, o indaws. vmmu tales oo hios s, rimas o pareies poiloas.
e o
R | # oo e oot i e
USCENSUSBUREA Honay pesonas adc
us SUs v 3. s this house, apartment, or mobll home — 3. 4Es esta casa, spartamento o casa mavil —
phryts it s

e o e s

s g s rasones e v s 6 0 s

Pt
Ocagio i e o
.

i
A

Ocpac g e s

s G ot

USCENSUSBUREAU

Fom DXA(ES)

2008 Dress Rehearsal

Military Census Report

Use  blus or bick pen.
Start here

1. Wt isyour name? Pyt s et
st Namo.

FrstName 2008 Dress Rel
Transitory Location Qu

2. Wnat s your sex? ark K ONE o
i o

3. What e your age snd wt s yourdate o | AA WS U
s Kpntede 5ags v o o

Pt numters i aves. [T
Mook e by Vel
S1. il compiete  census uestionnair for sl th people saying
(\bcatocr wh hove 1 vt e ol S T shld ke
Sbout 10 minuos. 1ard espondent 7 Irmain S, DX (7 This Privacy Nofice

ot the questonnle.
‘S2. Inciuing yourslt,how many peope ar g o staying i s (RV bstroomini)
Wha have o oihe place thy uaualy e
Nambor ofpoplo =
HousiG >

1. Wt e i s of s i
et e, s Rt and o, or PO box

Aot No.orLocaton

oy S 7P Cote
OB No.0607.0915.0F: Approval Expes 83020

Erartnes i pnss
biondekea+ imers

Bl | uscensussureau -

pmmme | Military Census Report (MCR)

Transitory Location
Questionnaire

.

morigage o own, incuding home e
iy vithout haing 10 pay rents

USCENSUSBUREAU Oun s an e

Fent
cupy Wit paymt of ot

I

Oun win  morgage o loan i Ensayo General del 2008

st sobr contien s custonaro ol el Encayo

I
I

CTENEED

USCENSUSBUREAU

Spanish envelope

English envelope

5 2008 Dress Rehearsal

s enelop contin our fici
Unted e 2008 Dres eheasl qestionare

U.S. 2010 Census Logo Style Guide
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12.1

12.1.1

2010 Census Public Use Forms

Questionnaire and Report

2010 Census Logo With Questionnaire
and Report

The 2010 Census logo should always appear at the top and left of
the questionnaire.

This is the official form for all the people at this address.
It is quick and easy, and your answers are protected by law.

5. Please provide information for each person living here. Start with a

Use a blue or black pen. person living here who owns or rents this house, apartment, or mobile
home. If the owner or renter lives somewhere else, start with any adult
Start here living here. This will be Person 1.

What is Person 1’s name? Print name below.

United States™

Census

2010 Transitory Location Questionnaire

(_ ADDRESS INFORMATION

Lco State County Block
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12.1.2

English and Bilingual
Questionnaire Examples

Census
20

Use a blue or black pen.

Start here

The Consus must count svey person ving her on
Apil 1,

Before you answer Question 1, count the people living in
this house, apartment, or mobile home using our guidelines.
+ Count all people, including babies, who live and sleep here

ost of the time.
The Census Bureau also conducts counts in institutions
and other places, so:
* Do o count anyone iing away siler tcolege ot n e
Ammed For
oo anyone in a nursing home, jail prison,
detention facilty, etc, on April 1, 2008,
- Leave these people off your form, even it they will return to
live here after they leave college, the nursing home, the
miltary, jai, etc. Otherwise, they may be counted twice.

The Census must als
place to stay, so:

 If someone who has no permanent place to stay
is staying here on April 1, 2008, count that person.
Otherwise, he or she may be missed in the census.
How many people were living or staying in this house,
apartment, or mobile home on April 1, 20087

lude people without a permanent

Number of people =

2. Were there any additional people staying here April 1, 2008

that you did not include in Question 17

MarkX all that apply.
Children, such as newbor babes or foster chidren
Relatives, such as adult children, cousins, or in-laws
Nonrelatives, suich as roommates o ive-in baby siters
People staying here temporarily
No addiional people

Is this house, apartment, or mobile home —

MarkK box.
uned by you o samsore i s household wih &
mortgage or loan? Include home equity o
T ok R
pei e

®

Rented
Occumed without payment of rent?

4. What is your telephone number? We may cal if we
don't understand an answer.
Area Code + Number

OMB No. 0607-0915: Approval Expires sl

—

USCENSUSBUREAU

0 This is the official form for all the people at this address.
It is quick and easy, and your answers are protected by law

5. Please provide information for each person living here. Start with a
person living here who owns or rents this house, apartment, or mobile
home. If the owner o renter lives somewhere else, start with any adult

living here. This wil be Person 1.

What is Person 1's name? Print narme below.

Last Name

First Name

Ld

Male ] Female

7. What is Person 1's age and what is Person 1's date of birth?
Please report babies as age 0 when the child is less than 1 year old.
Print numbers in boxes.

Age on April 1,208 Month

What is Person 1's sex? MarkK  ONE box.

Day  Yearof bith

= NOTE: Please answer BOTH Qf
Question 9 about race. For thi

8. Is Person 1 of Hispanic, Lati
No, not of Hispanic, Latino,

Yes, Mexican, Mexican Am|

Yes, another Hispanic, Lali
Augennean, Caombian, Do

9. What is Person 1's race? Mal
White
Black, African Am., or Neg]
American Indian or Alaska Nat

Asian Indian Japan
Chinese Korea
Filipino Vietna

Other Asian — Print ace, for|
‘xaple, Hmong, Laotan, Tha,
Pakistani, Cambodian, and so o

Some other race — Print 2

10. Does Person 1 sometimes li
No [ Yes — MarkK al
In college houf

In the miltary

At a seasonal
or second res|

=5 If more people were counted i

English Questionnaire example

Céﬁésé
201
B L e o Do P e
Start here
Use a blue or lack pen.

The Census must count every person living n the United
ke on Apr 1, 208,
T e

oty s et o e

Use un boligrafo de tinta azul o negra.

T
oo s s o St s Eomoda  aevsanals por o by,

Comience Aqui

 Censotane queconar  cada persona que ie s
el de abr

ez Pregunta 1, cuente a as personas que

hause, apartment,

* Court pocole, kg beios, ho W 1 s ore
most of the t

‘The Census Bureau also conducts counts in institutions and
er places, so:

* o notcount anyone i vy ser l g o the
Armed For

SN e pursog o, e,
detenton acit, efc, on Apr 1

+ Leave thess paople offyour Fatarah they vill eum to
live here atter they leave college, the nursing hame, the
miltay, ai, etc. Otherwise, they may be counted tice

The Census must also include people without a permanent
place to stay, so

- If someone who has no permanent plac 1o stay is staying
here on Aprl 1, 2008, count tha person. Othervise, he or
she may be missed in the census.

mévil usando
nuestras instrucciones.

- Cuente a todas les personas, incuyendo a bebés, que viven y
duermen aquila mayor parte del empo.

La Oficina del Censo también lleva a cabo recuentos en
Instituciones y otros lugares, por Io tanto:

Mo cunt g au 10 e e pretren o
universidad o en las
o & g G o Fogr oo
cérce,prisen, centro de detencion, e, el 1 de abilde 2008

~ No inloya 2 esta personas en su cuestonari, aunque
welvan a vivir aqui después de sair de la univrsidad, hogar de
convalecencia, eéroto, cércel, etc. De ora manera, serdn
contadas dos veces.

La Oficina del Censo también tiene que incluir a las personas
sin un lugar permanente donde quedarse, por lo tanto:
+ Si alguien sn un lugar permanent donde quedarse s estd
quedando aqui el 1 de abril de 2008, cuerte a esa persona. De

1o contrario, puede que no sea cortada en el censo.

I R e TR e e
e L LG T Lpartamenio o case movi o1 1 do abrl de 20087
Number of people = Ndmero de personas =
2. Were there any additional people staying here April 1, 2008 that 2. jHabia pavsnnis adicionales 1;“‘““‘ ‘aqui el 1 de abril de.
you dig et lnclude T Gusston 17 5008 que usted no incluy en la Pregunta 17
MarkG all that af M!VUUEZB Vodas las que apliquen.
hichen, such as newborn bebies of foser chidren Nios, tales como bebeés recién nacdos o hijs de crianza
Rl ich st ko, caus, o Iiws Partes, s como o acuto, it o parrie polics
Nonrelatives, such as foommates o ive-in baby siters son parentes, tales como compatieras de cuarto
People stzying here temporarly o ifra que vve en el hogar
No addional pecple Personas que se quedan aqui temporlmente
R i
3. Is this house, lplﬂmenL or mobile home — 3. (Es esta casa, apartamento o casa movil —
Varkk Horqsox. ONA casi
byt smore i e i g Pt s o dn ol o cin itz
s e e o e T Kok s o
o T e I Propiedad suya o de alguien en este hogar bre y sin deuda
(Vo2 otgage o o e ogess o et
Rented? Alquilada?
Occupied wihout payment of ent? Ocupada sin pago de alquier?
4. What s your telephone number? e may cal ifwe don't understand | 4. ¢Cuél es su nimero de teléfono? Puede que o lamemos si o
o +
Area Code + Number Cétigo dekrea + Nimero
M8 o Gs07-015: gl Exphes 9507507
USCENSUSBUREAU BB | USCENSUSBUREAU ]
Fom DXA(E/S
ki) s

Bilingual English/Spanish
Questionnaire example
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12.1.3 Census Questionnaire and Report Examples

lri‘lssuns e aeresy
010 Military Census Report
Use a biue or biack pen.
Start here
1. Whatis your name? Printname below:  NOTE: Pleasa answr BOTH Question 4 sbout Hispanic orign and
P For this census,
4. Are you of Hispanic, Latino, or Spanish origin?
Eiltam =l No, notof Hispanic, Latino, or Spanish origin
Yes, Mexicn, Mexican Am., Chicano
Yes, Puerto ican
Yes, Cuban
2. What s your sex? Merk ONE box. Ves, anoler Hispaic, Lano, o Spanish ogin — Prt i b
Male || Female Jombian, Domincan, Neraguan, Sshadoran, Spanar,and 50 on, ¢
3. What s your age and what s your dte of Bith? 5
Pleaso foport ables as age O when the chid /s | 5+
loss han 1 year ok Whatis your race? Ma
wiie
print rumbers in boses. -
Black, Afican Am, o \Unitod States-
ik Oy Yewd o ol B Concus

Transitory Location Questionnaire

'ADDRESS INFORMATION

Asin Indian ] Jaf
o K

hinese of 1co Sae  Cowty  Bock
Filpino Vi
Other Asian — i
eargi, o Laotn n Map Spot )

Paitan, Cantoden, s

Some olerrace — INTRODUCTION )

S1. 1wl this
(EVboairooriunt)who have o e pae thy usuly v ind siep.This shold aka
about 10 minutes. (Hand respondent the Information Sheet, DX-1(F)) This Privacy N

wihile we fil out the questionnaire.

s2. ying i th

who have no ather piace they usually ve?

(OMB No. 0607-0918-DR: Approval Expires /302010 =5 Continue with Question Nomber of people =

\United States~
(S —) Clias

= Sa— 5070°
Be Counted!

Who should be listed on this form?

. You have n

iy Suate 2P « Inciude anyone else who was Iving with you on Aprl 1, 2008 who has notyet been counted:

« Incuds famly members, nonvalatve, and anyone ise who Ives and sleeps at your addosss
most o the tme and has not been counied. Do not fogel babis!

z

USCENSUSBUREAU

At No. or Locaton

.- 2.0 you o dos samean n s housldown i (Wbosroomn]
Military Census Report o e i iy s v 5SS Vo shoud N e on i
°°°;W o m‘""‘“:"‘"‘ b pay « Exclude anyone who has already been counted in the 2008 Census Dress Reherasal.
MCR J Omutha otige oo  Extuteprl g avy s ke 1 o Amed Foron.
exampie B « Exclid anyone n  nursing home,al prison, detntn facly, e, on Ap 1, 2008,
R e By ot shomr,
vores ) S sure o prvid your complet adres.
<y e ot an e e h s of e placewhoreyou o
Srowte
1y 1 v e, e o e ol rmalnon whare you
s o0

BE ACCEPTED

and 300 5.
OMB Mo 0607-0919-08 Ap Ny gt oty and 11:00a and 00 .. Sundy Th tshons ou s 1o

; T ans
USCENSUSBUREAU 500 . Monday g Swusiy and 1100 11 and 100 Sy Th tipnane cal e
SNECESITA AYUOA? St st s ol e st fane

800515 243 e as 500 8.y 500 .o i 2 .y e 11:00 a1 ¥ 300 5.
o e e et Pt e

oS 500 S R G 13, W 06 2523 You iy st

Transito ry Location  PabemNBcanausgo uoa ‘aperak Profet 050 08 LR 2 1 et
Questionnaire example

OMB No. 0607.0910.08: Appova Exies 87302010

USCENSUSBUREAU

Be Counted Questionnaire
example
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12.1.4 Individual Census Report Example

]

uniTep sTATES

ARTMENT
tics Adminitration

ue...-

C%“ﬁ‘gﬁ 2008 Census Dress Rehearsal
10

Individual Census Report March 17, 2008

Use a biusor black pen.
Start here
Dear Resident
B —— O Do g 1 ¥ In ke eckhy MOST OF The U.S. Constiuton requires that a census of the United States be conducted every 10 years.
e VTR To prepare for the ensus, the U.S. Census Bureau is conducting the 2008 Census Dress
S i “ Rehearsal. The results will be used to develop better methods that wil make the 2010 Census easier,
FistName [ e more convenient, and less costly for taxpayers.

7. (1 No)What s the fll addross of the place where
You live or stay MOST OF THE TIME?

ease complete al hat apply.
Street address number

Itis important that everyone be counted, regardless of where they may be living at the time of the
2. What s your sex? MarkK. ONE box, cansus. This Incivcual Cansue Reportis to be usedto coun peopl o aro curertly ing or
Pt o staying in group quarters, such as college or university dormitries, nursing homes, group homes

emergency and transitional shelters for people experiencing homelessness, and other siich locations.
3. What is your age and what is your date of birth?
Please repor babies as age 0 when the chik i less than 1 year o
rin numbers n bores.
Age on Api 12008  Monih  Day Yearof it

Your answers are confidential. That means the Census Bureau cannot give out information that
identifies you. Your survey answers will only be used for statistical purposes, an

purpose. As allowed by law, census forms become public after 72 years (Titie 44, United States
Code, Section 2108)

Apartment number

Strot name.
B e o Please follow the instructions you were given when you received this form for returing it to the
- appropriate person.

4. Are you of Hispanic, Latino,or Spanish origin?

No,not of Hispanic Lain, o Sparish orgin Sincerely,

Yes, Mexican, Mexican A, Chicano Rurl roue type and number

Yes, Puerto Rican Ve 7 .

Yes, Guban [ St iemee i

Yo, arote i Lo, Sy gt e - Census
Director, U.S. Census Bureau www.census.govi2010census.

PO box e
5. What s yourrace? k. ane or ot boes. . -
T = Thank you for completing your official
Afrcan Am., or Negro i,
Jroeinloiet s B —— 2008 Census Dress Rehearsal form.
= FOR OFFICIAL USE ONLY
The . Carsu Burau simte o th avrag espondort,
Asian Indan ) Japanese Native Hawaian 2o R o g oty S o GQ Control Number
Chinese rean ‘Guamanian or Chamoro T e e ciona ] ¥t o oauTorks oy
Figino Velramese £ Samomn Foclon Pjoc 0607 031008, U3 Gorsus Bueas, 4500 i
Other Asian — Pri race for Other Pacific Islander — Prt Hil Road, AMSD-3K138, Washington, DC 20233. You may e -mail
Laotar, Tha 1ace, o axamp, Fan, Tongan, 7% Code. ‘comments 1o Papenwork @ census.gov: use "Paperwork
e G 0 ¢ il P e

Respondents are not required 10 espond 1o any information
colecon rios 1 dlys 2 v pprovl nunber fom 1 Ofice arn Buct  coucz

enagomenand
|

Some other race — Prit race. ¢
) -

USCENSUSBUREAU e fememes Soe .,

Individual Census Report (ICR) example
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12.2 2010 Census Logo With Envelopes

The 2010 Census logo should always appear at the top and left of
the envelope.

2010 Census logo 2010

This envelope contains your official
United States 2008 Dress Rehearsal questionnaire.

C=> )

The Census Bureau is conducting the 2008 Dress Rehearsal. To ensure the accuracy of this
Dress Rehearsal, it is important that everyone be counted. Please complete the enclosed
Put orm in lope, seal, and:

% 2008 Census Dress Rehearsal === / -\

Spanish envelope example
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12.3 2010 Census Logo With Flashcard

Hella, I'm from the U.S. Census Bureau. Is someone h
If not, please write your phone number and someone w

wow who speaks English and can help us?

0
ill contact you in English

English

Buenos dias (Buer
alguien que hable inc
v algulen se comunicar

des), soy de la Oficing
pueda darncs? Si no, por faver, anote su ntm
usted en espariol

Spanish

it té Popullsisé sié Sh.B.A-s&. A ndodhet dikush tani kétu T
2 jo. Ju lutemi shkruani numrin e telefonit tuaj dhe Albanian

sht dhe mund t& na
ju kontaktoje né giuh

Rl L hATLATS OO e LS Y s AR WETAHE R PLEIC WS ALST
A e hA? hAA AR Phah RO BN DhTICE P T B4l Amharic

Ay &y latl) Gty adl oY1 e 2a g e S e elimnl (e g Ul il ja | 05 A pally
g ) G el 251 ) 0S5 Sy Sl o)1 ola Ficny ¥ 1 Y filian | ArBi
Puwpl 26g, Bu UUL-h Uwpnwhwdwnph Rinpnghg BU: LEpLw” B wpmyng JBYp, npp unumd
t ULuubpbL b wpnn b Jbg odlbb): BpE ng, Jupbp 26p hbnwiunuh hwdwpp L 26 hwn 06, Jw)bpkL/
YLl 3wyspund: Armenian

07, ax=/
Bengali
PBSQGLLEEWG Aa BY Ce NpeacTaBA, a3 CbM CNYHWTEN Ha EIODOTD no FIDE!ﬁDDﬂGBHE Ha HacenexuaTo
Ha CALLL Mma nu Tyk HAKOR, KORTO rOBOPW BHIMWACKK 1 BW MOrkN 48 HY NoMorHe? AKD HAME, 08, Gunrapcim/
MONA, HanuWeTe CBOoA TCJ'IQ[bDrIL‘H HOMED, 33 0a MoXe HAKOA OT HAWKMTE CRYXHTENW O3 BU Ce Bubgarian
ofanm va Gunrapckn -
USCENSUSRBRUREAL D-3309 wrz2-200m

Dralt #6 (07-22-2008)
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 sectiom1zo | 2010 Census Manuals

13.1 Manuals
13.1.1

Manual Cover Examples With the
2010 Census Logo and U.S. Census Bureau
Wordmark Together

The following pages are examples of how the 2010 Census logo and
the AIAN logo could be used with copy in accordance to the guidelines
in sections 2.0 and 3.0.

2010 Census Manual Eaxmple 2010 Census Manual Faxmple

Manual Example Manual Example

CUm(ed States cUm(ed States

USCENSUSBUREAU USCENSUSBUREAU

U.S. 2010 Census Logo Style Guide = 65



13.1.2

Manual Cover Examples With the AIAN Logo
and U.S. Census Bureau Wordmark Together

2010 Census Manual Eaxmple
Manual Example Manual Example

uuuuuuuuuuuu

USCENSUSBUREAU USCENSUSBUREAU Census
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13.1.3

Manual Cover Examples With
the 2010 Census Logo and Another

Logo Together

2010 Census Manual Eaxmple

2010 Census Manual Eaxmple

Manual Example

“Partner
USCENSUSBUREAU logo here”

Manual Example

United States

Census
2010

“Partner

USCENSUSBUREAU logo here”

U.S. 2010 Census Logo Style Guide = 67



13.1.4 Manual Cover Examples With the AIAN Logo
and Another Logo Together

2010 Census Manual Eaxmple 2010 Census Manual Eaxmple
Manual Example Manual Example

USCENSUSBUREAU  |IESEICEN cénsis USCENSUSBUREAU “Partner
logo here 2010 logo here
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14.1

 secion14ao | U.S. Census Bureau Wordmark

Wordmark Guidelines

The preferred version of the wordmark is shown on this page. The
preferred presentation uses an alternating pattern of navy, blue, and
purple letters. The wordmark my appear as all black or reversed out of
a color. Single-color versions of the wordmark are also permitted,
particularly in 1- or 2-color printed products. Our wordmark
represents a continuous flow of facts and data being communicated.

USCENSUSBUREAU

Wordmark

The integrity of the wordmark must be preserved by allowing for an
adequate amount of clear space. The clear space has been defined as
a minimum of the height of the first element in the wordmark, the
capital letter “U.” Do not allow any other elements, such as type,
graphics, or photography to interfere with the visual impact of the
identity. It is acceptable and often desirable to create even more clear
space around the wordmark if space allows.
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14.2 Wordmark With Tagline

The tagline is a phrase that supports the vision and mission of the U.S.
Census Bureau. More than a slogan, the Census Bureau’s corporate
tagline—when used according to these guidelines—projects longevity
and commitment that extends beyond the visual identity system to
our perception as a provider of quality services and products.

The corporate tagline has a specifically defined position and
relationship to the wordmark. While there are instances where the
wordmark may appear alone, the corporate tagline never does. It
always appears with the wordmark when data is released to the
general public and may appear on certain other applications such as
marketing materials. The corporate tagline appears in Census navy,
flush left, a cap height down from the wordmark.

Wordmark

|
USCENSUSBUREAU

Helping You Make Informed Decisions

Tagline

As with the wordmark alone, the integrity of the wordmark with
corporate tagline must be preserved by allowing for an adequate
amount of clear space around the configuration. As shown in the
example on this page, a minimum clear space equal to the height of
the capital letter “U” must be left around the wordmark with the
corporate tagline.

1

———————————————————————————————

-
' Helping You Make Informed Decisions
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| 5010 C Tacline Cuideli

15.1 Tagline With Logo

DRAFT

''''''''''''''''''''''''''''''''''''''''

......................................................

Tagline TBD

SN
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16.1 TBD
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17.1 Application for Use of the
2010 Census Logo

APPLICATION FOR USE OF THE 2010 CENSUS LOGO

The logo, United States Census 2000, became the visual cornerstone
of the Census 2000 program. Due to its popularity, the Census Bureau
decided to modify that logo for use during the 2010 Census. The
2010 Census logo may be used to help promote the 2010 Census and
the tests to prepare for the census.

Care must be taken in the use of the 2010 Census logo. The logo
must be presented in a consistent fashion, and its use must adhere to
U.S. Department of Commerce guidelines. If it is used haphazardly, the
logo’s value will be diminished. The Census Bureau has prepared
guidelines to facilitate consistency and quality in the use of the logo.
The use of the logo cannot appear to endorse or show favoritism
toward the requesting organization. The Census Bureau reserves the
right to revoke the privilege of using the 2010 Census logo should its
use be found inappropriate or in violation of these guidelines. The
Census Bureau reserves the right to control the quality of the use of
the 2010 Census logo. Permission to use the logo is not assignable.

Those wishing to use the 2010 Census logo should visit
<www.census.gov> and complete the registration, or complete the
application on the reverse side or click the 2010 Census Logo or 2010
Census link and it will take you to the 2010 Census Web page. A
separate document titled "External Guideline-2010 Census Logo Paper
Application Process is on the 2010 Census web page listing the steps
on how to complete and submit the paper application."

U.S. 2010 Census Logo Style Guide = 73



In addition to information about you and your organization, the
application requires the following:

1.

5.

A description of how the 2010 Census logo will be used, including
(if possible) the location, size and proximity of the census logo to
the seal, logo, emblem, or banner of the organization, agency,
business, or corporation.

A description of how the use of the logo will serve the interests of
the Department of Commerce/Census Bureau.

A description of the relationship, if any, between the Department
of Commerce/Census Bureau and the requesting organization.

An affirmation that the use of the logo in the given circumstance
would not result in embarrassment to or a perception of favoritism
or endorsement by the Department of Commerce/Census Bureau.

Agreement to use the logo as outlined in the guidelines.

Your request to use the 2010 Census logo should be sent to:

c2po.integrated.communications.program@census.gov
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Application to Use the

| ?2010Censuslogo

Prefix:

First Name*: Middle Name: Last Name*:

Suffix:

Organization*:

Title:

Address 1:

Address 2:

City*: State*: Postal/Zip Code:

Country:

Phone*:

FAX:

E-mail address:

Relationship, if any, to the Department of Commerce/Census Bureau*:

Note: Asterisk means required field.
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| agree that | will use the 2010 Census logo in a manner that:

1. Is beneficial to the Department of Commerce and Census Bureau.
2. Will not embarrass the Department of Commerce or the Census Bureau.
3. Will not conflict with trademark rights.
4. Is non-partisan.
5. Does not endorse or show favoritism toward the organization using the logo
or other appearance of impropriety.
6. Adheres to the 2010 Census Logo guidelines.
Signed Date
Print name

Title
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~ Glossary of Terms ...

Address block: The block of typeset copy that contains mailing

information and/or telephone numbers and any additional

access information.

Corporate colors: Census red and black (see Section 3.2).

Flush left, rag right: A typographic specification where copy will
appear aligned on the left and will break naturally between words
on the right.

Leading: The vertical spacing between lines of copy that is measured
in point increments.

Logo type: The custom typographic rendering of the words and
numbers, “United States 2010 Census.”

PANTONE®: See the current PANTONE® Color Standards book for
color swatches and formulas. PANTONE® is a registered trademark
of Pantone, Inc.

Point (pt.): A type setting unit of measure used in specifying type
size, leading, and rule line thickness. There are 12 points to a pica
and 72 points per inch.

Positive: Reproduction of an image that appears as a darker value
than the background.

Reverse: Reproduction of an image that appears as a negative.
Generally, white with a darker background value.

Sans serif: A type style with no serifs and little contrast between
thick and thin strokes.

Tagline: An approved phrase or slogan utilized for advertising and
promotional purposes.

Value: The relative lightness or darkness of a particular shade
or color.
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PANTONE® Swatches Shade

Pantone swatches shade percentage breakdown

PANTONE® 194C PANTONE® 187U PANTONE® 2613C

100% 100% 100%

75% 75% 75%

50% 50% 50%
25% 25% 25%
10% 10% 10%
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Notes
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