Transcript
Ivan Davis, director of BET Networks, highlights the influence of youth and the power of entertainment to drive people to action.

“On the scholastic side as we know -- K through 8 -- individuals, young individuals within our country form very early a sense of loyalty to entertainment. On the partnership side we plan to be strategic throughout the country and utilizing these wow events through entertainment to really become sort of a lightning rod within those local communities through entertainment.”

Don Brown, president of Telemundo Communications Group, describes plans for ongoing endorsements from famous individuals in the Hispanic community.

“Trust is so important to our community. And the personalities that appear on television --whether it be a novella, whether it be news, whether it be with Anna Maria Pollo in our court show -- these are trusted people. 

“These personalities that will be speaking to our audiences day in and day out are going to go out into the field. We're going to have town halls. They are going to speak to this issue. And they have one of the best, most profound connections of trust with their audiences. And every one of our personalities will be speaking to the subject and reaching out again to inform and to empower our audience.”

Jim Gibbons, president and CEO of Goodwill Industries International, discusses ways to educate leaders and engage communities using customized materials.
 “We have those personal relationships with the millions of people that we serve and the tens of millions of folks that shop at Goodwill stores.

“We want to go at this over the course of this next year with a three-pronged approach. One is our efforts here at Goodwill Industries International focusing on educating our 106 Goodwill’s, their organizations and their leaders. The second approach is a leaders-to-leaders program.

“And we will work to educate and promote kind of leader to leader to engage the community so that the community benefits in an optimal fashion. And then I think most importantly, how do we take the tools that the census are providing, customize them and provide tools and toolkits to our 160 Good Wills and 2,200 stores so that they can reach the hard-to-reach and hard-to-serve population and hard-to-count population.”

